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I. Introduction 
 

1.1 Deliverable presentation 
The present document represents the Deliverable 6.3 - Communication and Dissemination Final 

Report (M1- M36) and it consists of a presentation of the dissemination tools and channels 

developed during the full duration of the ENACTEST project, as well as an overview of 

communication and dissemination activities performed at consortium level and at national/ 

partners level, comparing the communication and dissemination indicators achieved with the 

expected performance defined in the Brand Book and Communication and Dissemination Strategy 

(D6.1). 

 

This report integrates WP6 - Communication, Dissemination and Exploitation of ENACTEST – 

European iNovation AllianCe or TESting educaTion, and actively responds to the need of collecting 

and presenting all communication and dissemination activities carried out by the partners of 

ENACTEST project since its beginning (September 2022) to M36 (August 2025). 
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II. ENACTEST – European iNovation AllianCe or TESting 
educaTion  

 

2.1 ENACTEST approach 
The main objective of the ENACTEST project can be succinctly summarised as mitigating skills 

mismatches within testing education, focusing on the perspectives of three key stakeholders: 

• Students 

• Industry 

• Academia  

In order to achieve this goal, the ENACTEST project employed a design science-based methodology, 

structured into several phases. Initially, the focus was on raising awareness of existing skill 

mismatches within testing education. This was followed by the detailed design and evaluation of 

potential solutions to address these mismatches. Once a viable solution had been identified, the 

project proceeded with its development and ensured its practical implementation. Finally, a 

rigorous evaluation of the implemented solution was conducted to analyse the results, draw 

meaningful conclusions, and iteratively refine the approach. This process not only facilitates 

continuous improvement but also enables effective adaptation to the evolving challenges of testing 

education. 

The specific objectives of the project are the following:  

➔ To identify the cognitive models for testing that are used by students and experts when 

they need to deal with testing, specifically for test case design.  

➔ To categorise the industry needs and pains with regard to technical and skills of testing in 

order to identify topics and skills that are fundamental to include in academic curricula.  

➔ To design and develop new specific bite-sized testing materials (capsules) for including 

them into education as early and seamlessly as possible. These take into account the 

cognitive models of students and, at the same time, the needs of industry.  

➔ To provide evidence about the improvement in learning performance of testing by the 

students and the improvement of knowledge transfer in the industry. 
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2.2 Target groups 
The ENACTEST project targets three key direct groups crucial for the development of testing 

education: Higher Education Institutions (HEIs) students and teachers, Vocational Education and 

Training (VET) providers, teachers and students, as well as Small and Medium Enterprises (SMEs).  

For HEI students and teachers, the project aims to address the prevailing skills mismatch in testing 

education and equip students with relevant and up-to-date skills essential for their future careers. 

By understanding the cognitive models used in testing and integrating tailored educational 

materials into curricula, students will be able to develop a comprehensive understanding of testing 

methodologies. Similarly, teachers will benefit from resources designed to improve teaching 

effectiveness and align academic content with industry needs, ensuring that graduates are well 

prepared to meet the demands of the labour market and the challenges of an ever-changing world. 

VET providers teachers and mentors play a crucial role in the development of VET students’ 

practical skills. The ENACTEST project aims to support these stakeholders by identifying industry 

needs and challenges in relation to skills testing, thereby informing the development of targeted 

educational materials. By integrating bite-sized testing resources into vocational training 

programmes, educators can facilitate hands-on learning experiences that bridge the gap between 

theory and practice. In addition, mentoring programmes can be enhanced to provide real-world 

insights and guidance, ensuring that learners are equipped with the relevant skills that employers 

are looking for. 

SMEs underpin economies around the world and often face challenges in recruiting employees with 

the skills required for their specific industry needs. The ENACTEST project aims to address this issue 

by working closely with SMEs to understand their testing needs and concerns. By identifying the key 

issues and skills required by SMEs, the project aims to develop training materials that directly 

address these needs, facilitating knowledge transfer and skills acquisition for both current and 

future employees. Through evidence-based evaluation, the project aims to demonstrate the 

tangible benefits of improved testing education on SME productivity and competitiveness. 
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2.3 ENACTEST impacts and results 
The ENACTEST project has a multifaceted and far-reaching impact on its target groups, spanning 

from local educational communities to national sectors and even across European borders. It 

introduces innovative approaches to software testing education, focusing the learning process on 

students, while addressing real industry challenges.  

This section presents the anticipated impacts of the project on different stakeholders, such as 

Higher Education Institutions (HEIs) students and teachers, Vocational Education and Training 

(VET) providers, teachers, mentors, Small and Medium Enterprises (SMEs), and the wider European 

software industry, as well as the main project results. 

ENACTEST aims to revolutionise software testing education, enhance workforce readiness, 

stimulate economic growth, and elevate market competitiveness in the IT sector through 

collaborative efforts at local, national, and European levels. 

  

 

ENACTEST IMPACTS AT THE INDIVIDUAL LEVEL 

Target group  Short term Medium/long term 

 

 

 

 

 

 

 

 

Students 

✓ Develop research-based skills and awareness 

of the research processes by taking part in the 

empirical studies as subjects   

✓ Becoming aware of the analytical thinking 

processes they use to perform software testing  

✓ Get involved in the assessment processes of the 

educational system to influence it in better 

responding to their learning needs 

✓ Gain access to dedicated lessons and materials 

that will boost their testing strategies   

✓ Be the testing “receivers” of the most novel 

educational strategies for teaching software 

testing   

✓ Work in proximity with the companies that 

operate in the market and be more aware of 

their needs 

 

✓ Better skills to be competitive in 

the software testing market  

✓ High-level accomplishment in 

the production of quality 

software  

✓ Access to a high-performing 

educational system that 

prepares them to be excellent 

strategic thinkers and 

practitioners in software testing 

✓ Increased number of students 

seeking academic knowledge 

on software testing educational 

moments  

✓ Increased the employability rate 

of the students 

 

 

   

Teachers / 

Trainers / 

Mentors 

 

✓ Develop educational research skills by leading 

pilots and observation moments with student-

subjects 

✓ Gain international expertise in evaluating the 

educational effectiveness of training systems in 

conjunction with other experts 

✓ Polish their educational training design skills 

by direct participation in the creation of the 

training capsules 

✓ Enlarge their teaching agendas and get in 

contact with new methodologies 

✓ Be the connecting point between academia 

and companies and translate the needs of the 

latter into training moments  

 

✓ Higher self-accomplishment by 

seeing their professional 

training agenda enriched with 

novel structured educational 

capsules 

✓ Deeper understanding of the 

teaching mechanisms needed 

to mobilise the nurturing of 

effective future testers 

✓ Being the mentors of a modern 

school of testing that 

strategically guides the 

practitioners through the most 

efficient steps for effective 

software testing  

 

TABLE 1. ENACTEST IMPACTS AT THE INDIVIDUAL LEVEL 
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The ENACTEST consortium aimed to achieve the intended impact of the project by developing and 

providing a set of project results (namely, deliverables) suitable for implementation and use not 

only within the HEIs and VET providers of the partnership, but also by other organisations and/or 

institutions outside the project partnership, in order to actively address the need to bridge the gap 

between the skills developed within HEIs and VET providers in software testing education and the 

needs of industry.  

➔ Design of initial cognitive model of learning (D2.1) 

➔ Cognitive model of learning testing (D2.2) 

➔ Classification of training needs and transfer processes at industry (D3.1) 

➔ Report with identification of voids that must be fulfilled by the testing capsules (D3.2) 

➔ Analysis of current practices and status of course design and resources used for software 

testing education (D4.1) 

➔ Testing module/capsule design (D4.2) 

➔ Testing modules/ capsules (D4.3) 

➔ Experimental Evaluation Plan (D5.1) 

➔ Experimental Evaluation Report #1 (D5.2) 

➔ Experimental Evaluation Report #2 (D5.3) 

➔ Exploitation and Sustainability Strategy (D6.2) 

➔ Communication and Dissemination Report (D6.3)  

ENACTEST IMPACTS AT THE ORGANISATIONAL LEVEL 

Target group  Short term Medium/long term 

 

 

 

 

 

 

Academia 

✓ Establish a body of educators that can lead 

educational piloting for testing and developing 

new interventions 

✓ Widen the collaborative highways with the 

business world to better represent the market 

needs in the educational offer 

✓ Put in effect educational capsules for software 

testing that can be used in several moments of 

the curricula 

✓ Reinforce the international collaboration with 

other institutions for educational research and 

piloting 

 

✓ Diminish the gap between 

theory and practice for software 

testing 

✓ Establish high accomplishment 

of graduates in the market and 

gain international prestige 

✓ Keep evolving the educational 

offer by implementing a 

development scheme that was 

used to produce the capsules of 

ENACTEST 

 

 

   

Business 

✓ Promote a culture of structured software 

testing 

✓ Put in action time efficient training capsules to 

strategically teach effective software testing 

✓ Work hand in hand with academia for bridging 

the gap between theory and the market needs  

 

✓ Improve software quality and 

reduce development and 

maintenance costs 

✓ Establish testing culture and 

awareness amongst 

practitioners in companies  

 

TABLE 2. ENACTEST IMPACTS AT THE ORGANISATIONAL LEVEL 

https://enactest-project.eu/wp-content/uploads/2024/02/ENACTEST-D2.1-InitialCognitiveModel.pdf
https://enactest-project.eu/wp-content/uploads/2025/07/ENACTEST-D2-2-CognitiveModel.pdf
https://enactest-project.eu/wp-content/uploads/2024/06/ENACTEST-D3.1-Classification-of-Software-Testing-Training-Needs-and-Knowledge-Transfer-Processes-in-Industry.pdf
https://enactest-project.eu/wp-content/uploads/2025/03/ENACTEST-D3.2.pdf
https://enactest-project.eu/wp-content/uploads/2024/02/ENACTEST-D4.1-Analysis-of-current-practices-and-status-of-course-design-and-resources-used-for-software-testing-education.pdf
https://enactest-project.eu/wp-content/uploads/2024/02/ENACTEST-D4.1-Analysis-of-current-practices-and-status-of-course-design-and-resources-used-for-software-testing-education.pdf
https://enactest-project.eu/wp-content/uploads/2024/11/ENACTEST-D4.2-Testing-Capsule-Design.pdf
https://enactest-project.eu/wp-content/uploads/2025/08/ENACTEST-D4.3-Testing-Capsules.pdf
https://enactest-project.eu/wp-content/uploads/2024/04/ENACTEST-D5.1-Experimental-Evaluation-Plan-5.pdf
https://enactest-project.eu/wp-content/uploads/2024/04/ENACTEST-D5.1-Experimental-Evaluation-Plan-5.pdf
https://enactest-project.eu/wp-content/uploads/2024/04/ENACTEST-D5.2-Experimental-Evaluation-Report-1-4.pdf
https://enactest-project.eu/wp-content/uploads/2024/04/ENACTEST-D5.2-Experimental-Evaluation-Report-1-4.pdf
https://enactest-project.eu/wp-content/uploads/2025/07/ENACTEST-D5.3-Experimental-Evaluation-Report-2.pdf
https://enactest-project.eu/wp-content/uploads/2025/08/D6.2-Exploitation-and-Sustainability-Strategy.pdf
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III. ENACTEST Communication and Dissemination 
Approach, Tools and Channels 

 

3.1 ENACTEST Communication and Dissemination approach  
 

  

  
TABLE 3. TERMS AND DEFINITIONS 

The Communication and Dissemination Strategy (link here) outlines the activities of the project 
aimed primarily at reaching the consortium countries, but also other European countries. They 

focused on generating a communication flow that addressed the project’s target groups and 
multipliers, emphasizing the project activities involving direct interaction and engagement with the 
target groups, as well as the project’s transferable results. This effort supported the partners in 

raising general awareness about the project and its activities, involving and gaining the support of 

the target groups for the various actions, and ensuring the replication and sustainability of the 
project outcomes. 

 

The main objective of the ENACTEST Communication and Dissemination Strategy, presented in 
the Brand Book and Communication and Dissemination Strategy (D6.1) was to plan a process with 

a comprehensive set of activities able to reach representatives of target groups and final end-users, 

as well as other stakeholders involved. The strategy entailed a comprehensive methodological 
approach for setting up key communication channels (online and offline) and producing related 
promotional materials.   

  

https://upvedues.sharepoint.com/sites/ENACTESTproject-ERASMUS2022-2025/Documentos%20compartidos/Forms/AllItems.aspx?csf=1&web=1&e=3bIPlc&cid=ff704c88%2D5533%2D408f%2D915b%2D3cb347358a97&FolderCTID=0x012000492E89751074334CA3BF198D48BE0525&id=%2Fsites%2FENACTESTproject%2DERASMUS2022%2D2025%2FDocumentos%20compartidos%2FGeneral%2FWP6%20%2D%20Communication%2C%20Dissemination%20and%20Exploitation%2FBrand%20Book%20%26%20Dissemination%20Plan%2FDissemination%20Communication%20Plan%5Fv2%2Epdf&viewid=437d3fba%2D8265%2D4ebe%2D8182%2Dc9e56ffa3b90&parent=%2Fsites%2FENACTESTproject%2DERASMUS2022%2D2025%2FDocumentos%20compartidos%2FGeneral%2FWP6%20%2D%20Communication%2C%20Dissemination%20and%20Exploitation%2FBrand%20Book%20%26%20Dissemination%20Plan


D6.3 Communication and Dissemination Report (M36) 

13 

 

The ENACTEST Dissemination Strategy comprised the following tasks:   

➔ Gathering the interest of the target group: production of dissemination tools and 
materials, such as launching the project’s website and releasing a brochure, as soon as the 

project kicks off.   

➔ Engaging target groups in the project’s activities: the partners in the consortium assisted 

with reaching target groups as they belonged to networks of HEIs, SMEs and VET 
providers.   

➔ Ensuring sustainability and scaling up: development of the project’s exploitation strategy 
and the implementation of national and international events in the last year of the 

project.   

WHY to disseminate? 
✓ To make target groups, end-users, and other stakeholders aware of the project activities 

and results 
✓ To promote the project activities and engage representatives of the target groups 
✓  To increase the impact of the project by extending it to multipliers, thus fostering 

sustainability of the project’s results and incorporation into training/services the offer of 

the partner’s countries and further countries 
✓  To support and enhance the image of the partners’ organisations 

 

WHO will disseminate?   
✓ All partners contributed to the transversal activities developed The role of INOVA+ as WP 

leader included support and guidance, preparation of general tools for all partners, 
monitoring of the activities, gathering all evidence, and reporting the achievements related 

to the dissemination activities.  

   

 WHOM to disseminate?  
These results directly impacted the target groups that also act as co-developers and end-users of 

the project results.  

 

 
 

 
 
 

 
 

  

 
  

 

 

 FIGURE 1. ENACTEST TARGET GROUPS 
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WHO was responsible for disseminating?   
 All partners were responsible for disseminating the project's results and activities. Target groups 

and stakeholders were continuously updated on the project's progress and achievements. We 

considered it important to keep them informed about the various planned events and to actively 
invite them to take part in both the process and the outcomes. This included not only sharing their 
feedback and suggestions on the project’s results but also engaging in activities such as software 
testing and the development of teaching capsules. 

 

WHEN to disseminate?  
✓ The dissemination process occurred throughout the life cycle of the action and after its 

conclusion, in a timely manner and with the overall goal of presenting the main 

achievements and findings of the project. 
✓  All partners defined the most suitable moments to disseminate according to the general 

project calendar from the ENACTEST project and according to the national plans for the 

implementation of the activities. 

✓ Each partner was requested to keep evidence of their efforts and to record them. 
✓ Based on the information provided by partners, INOVA+ prepared dissemination reports, 

which were linked with the quality monitoring and evaluation activities. 

 
The communication materials were developed in English, while the website was translated into the 

national languages of the partner countries. The website is connected to ENACTEST's social media 
profiles, which are used to disseminate information to a wide range of target groups. Through these 

online channels, the consortium aims to create synergies with other EU-funded and relevant 
initiatives. All of these communication tools will remain accessible for at least five years after the 

project's conclusion, positioning them as essential resources for the project's sustainability and 

future exploitation. 

To support partners in planning and implementing communication and dissemination activities, 

the following diagram was presented to the ENACTEST consortium. 

 
FIGURE 2. DISSEMINATION PROCESS 

 
 
 
The consortium defined a general timeline for the implementation of the Communication and 
Dissemination activities. The process includes:  
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WHO?  WHAT?  WHEN?  

INOVA +  
Awareness raising campaign: promote website, social networks, 

brochure and newsletter  
M1-M3  

INOVA +  Send the first newsletter  M6  

INOVA +  
Provide National Dissemination Plan (template A1) and Database of 

Stakeholders (A2)  
M1-M3  

INOVA +  
Record of the Communication and Dissemination Activities (with 
evidences)  

M12  

All partners  
Send Communication and Dissemination Report (with evidences) 

to INOVA+  
M2-M36  

INOVA +  Update the Communication and Dissemination Strategy  M24  

INOVA +  
Send Communication and Dissemination Report (with evidences) 

to INOVA+  
M9-M18-M36  

INOVA +  
Submission of the Communication and Dissemination Interim 

Report  
M-27  

 

TABLE 4. TIMELINE FOR DISSEMINATION AND COMMUNICATION 

Regarding the responsibility for creating content for social media and the website, a calendar of 
responsibility sharing among the partners was also created: 
 

UPV INOVA+ RISE KUL  UNINA  UP  CESUR  CTG  NexoQA  

   16/11/2022 07/12/2022 21/12/2022 04/01/2023 18/01/2023 01/02/2023 

15/02/2023 01/03/2023 15/03/2023 05/04/2023 19/04/2023 03/05/2023 17/05/2023 01/06/2023 15/06/2023 

05/07/2023 19/07/2023 02/08/2023 16/08/2023 01/09/2023 15/09/2023 04/10/2023 18/10/2023 02/11/2023 

23/11/2023 07/12/2023 21/12/2023 04/01/2024 17/01/2024 31/01/2024 14/02/2024 28/02/2024 13/03/2024 

27/03/2024 10/04/2024 24/04/2024 08/05/2024 22/05/2024 05/06/2024 19/06/2024 03/07/2024 17/07/2024 

31/07/2024 14/08/2024 28/08/2024 11/09/2024 25/09/2024 09/10/2024 23/10/2024 06/11/2024 20/11/2024 

04/12/2024 18/12/2024 01/01/2025 15/01/2025 31/01/2025 15/02/2025 28/02/2025 12/03/2025 26/03/2025 

09/04/2025 30/04/2025 14/05/2025 28/05/2025 11/06/2025 25/06/2025 09/07/2025 30/07/2025 13/08/2025 

27/08/2025         

 

TABLE 5. ENACTEST SOCIAL MEDIA CALENDAR 
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3.2 Branding, logo and colour scheme  
This section presents the project branding and logo as well as the key channels and 

materials/tools to use for communication and dissemination purposes.  The ENACTEST visual 

guide can be consulted (here).  

 
a) Project branding, logo and colour scheme   
The project logo and respective guidelines have been shared with partners, as well as templates for 

all internal and external communications. All these materials were shared in the Microsoft Teams’ 

groups created for the project and are available here.   

 

 

FIGURE 3. ENACTEST LOGO 

The project's main colours were defined as blue, green, and grey. The corresponding colour codes 

were displayed below. 

 

FIGURE 4. ENACTEST COLOUR SCHEME 

https://upvedues.sharepoint.com/sites/ENACTESTproject-ERASMUS2022-2025/Documentos%20compartidos/Forms/AllItems.aspx?csf=1&web=1&e=3bIPlc&cid=ff704c88%2D5533%2D408f%2D915b%2D3cb347358a97&FolderCTID=0x012000492E89751074334CA3BF198D48BE0525&id=%2Fsites%2FENACTESTproject%2DERASMUS2022%2D2025%2FDocumentos%20compartidos%2FGeneral%2FWP6%20%2D%20Communication%2C%20Dissemination%20and%20Exploitation%2FBrand%20Book%20%26%20Dissemination%20Plan%2FVisual%20Guide%2Fenactest%2Dvisual%20guide%20%281%29%2Epdf&viewid=437d3fba%2D8265%2D4ebe%2D8182%2Dc9e56ffa3b90&parent=%2Fsites%2FENACTESTproject%2DERASMUS2022%2D2025%2FDocumentos%20compartidos%2FGeneral%2FWP6%20%2D%20Communication%2C%20Dissemination%20and%20Exploitation%2FBrand%20Book%20%26%20Dissemination%20Plan%2FVisual%20Guide
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b) EU funding acknowledgment 
Besides the project logo and name, we ensured that all communication and dissemination 

materials—regardless of the format, channel, or tool—consistently included the following 

mandatory elements: the Erasmus+ logo, the project disclaimer, and the project number. Therefore, 

the European Union flag, as shown in Figure 5, must be used in combination with the official 

disclaimer. 

“Funded by the European Union. Views and opinions expressed are, however those of the author(s) 

only and do not necessarily reflect those of the European Union or the European Education and 

Culture Executive Agency (EACEA). Neither the European nor EACEA can be held responsible for 

them. Project Number 101055874.” 

 

  

c) Typography 

C  

FIGURE. 5 ENACTEST TYPOGRAPHY 
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d) Templates and communication materials Word and Power Point   
With a view of harmonizing the documentation produced within the consortium, text and 
presentation templates inspired by the branding were created. All partners to produce documents 
and presentations to promote the project shall use these templates:   

✓ 1-page text document template for smaller documents (available here)  

✓ Text document template for reporting (available here)  
✓ PPT template for presentations (available here)  

 

 

3.3  Communication and Dissemination channels and tools  
 

a) ENACTEST website  
The project website was designed and launched by INOVA+, with the contribution of all partners, 

and has been available since September 2022, under the domain https://enactest-project.eu/. The 

website is available in English, as well as all the other languages of the consortium partners (Italian, 

Spanish, Greek, Portuguese, Swedish and Dutch).  

The website is used as a “show window” of the project and includes the resources, news and events 

and contact information of the consortium, so that the target groups have access to it. It was 

designed to provide interactive content thus helping to build a more personal one-to-one 

relationship with the potential participants from an early stage of the project. 

 

FIGURE 6. ENACTEST WEBSITE HOME PAGE 

 

All news directly related to project activities were constantly updated in the news & events section, 

in English. In total, 59 news were published on the website between September 2022 and August 

2025, reaching a total of 27714 unique users, and 278,311 page views. 

https://upvedues.sharepoint.com/:w:/r/sites/ENACTESTproject-ERASMUS2022-2025/Documentos%20compartidos/General/WP6%20-%20Communication,%20Dissemination%20and%20Exploitation/ENACTEST%20Templates/enactest-onepage.docx?d=wb6ef2ea0ba064b7b9117a25e77cf3565&csf=1&web=1&e=ysg3jC
https://upvedues.sharepoint.com/:p:/r/sites/ENACTESTproject-ERASMUS2022-2025/_layouts/15/Doc.aspx?sourcedoc=%7BCCA2E58B-3EFA-4301-8B50-3E6035CD92F8%7D&file=enactest-TEMPLATE.pptx&action=edit&mobileredirect=true
https://upvedues.sharepoint.com/:p:/r/sites/ENACTESTproject-ERASMUS2022-2025/_layouts/15/Doc.aspx?sourcedoc=%7BCCA2E58B-3EFA-4301-8B50-3E6035CD92F8%7D&file=enactest-TEMPLATE.pptx&action=edit&mobileredirect=true
https://enactest-project.eu/
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FIGURE 7. WEBSITE STATISTICS 2022 

 

 

 

FIGURE 8. WEBSITE STATISTICS 2023 



D6.3 Communication and Dissemination Report (M36) 

20 

 

 

FIGURE 9. WEBSITE STATISTICS 2024 

 

FIGURE 10. WEBSITE STATISTICS 2025 

Geographically, the country that has so far contributed to the dissemination of the ENACTEST 

website is Netherlands, followed by United States, Spain and Italy.  
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FIGURE 11. WEBSITE VISITORS DISTRIBUTION BY COUNTRY. 

 

b) ENACTEST Social Media Channels 
INOVA+, as dissemination leader, is responsible for regularly updating the project social media 

pages, namely Twitter and LinkedIn, with news and information about the project, keeping target-

groups updated about the project’s progress.  Partners submitted their posts to INOVA+ team, who 

were responsible for uploading the content to the project’s social media pages. The social media 

pages were created in September 2022 and, up to the end of August 2025 (M36), Twitter counted 

with 86 followers, whereas LinkedIn was followed by 326 individuals. 

Regarding Twitter, during the period under analysis, 68 posts were made. Regarding LinkedIn, from 

M1 to M36, 63 posts were made.  

 

 

FIGURE 12. LINKEDIN POSTS ANALYSIS 

 

https://twitter.com/enactest_eu
https://www.linkedin.com/company/enactest-project/?viewAsMember=true
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FIGURE 14. LINKEDIN POST EVIDENCE 

FIGURE 13 LINKEDIN POST EVIDENCE 
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FIGURE 15. ANALYSIS OF TWITTER POSTS 

 

 

FIGURE 16. TWITTER/X POST EVIDENCE 
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FIGURE 17. TWITTER/X POST EVIDENCE 

 

 

FIGURE 18. METRICS OF TWITTER/X 

 

The social media presence of the project is expanding steadily, in correlation with the development 

of proposed materials, the attainment of metrics, and the finalization of objectives. As ENACTEST 

progresses, its online audience is growing concurrently. Notably, platforms such as LinkedIn 

(Figures 12, 13 and 14) and Twitter (Figures 15,16,17 and 18) show an upward trend, especially with 

the publication of new project articles. This growth reinforces the dissemination of knowledge 

cultivated within ENACTEST, amplifying its impact across digital platforms. 

 

c) Brochure 

ENACTEST also counts with a promotional brochure with an overview of the project, presenting its 

context, as well as the main project objectives. The brochure was designed and launched by INOVA+, 

as is available in English for online consult as well as for download in the project website tab 

“Communication Materials”. The brochure was designed to be shared with stakeholders in digital 

format or printed and distributed at events to representatives of the target groups. It included the 

main information about ENACTEST, raising awareness of the project and its activities. 

The brochure served as an essential tool for communicating the significance and objectives of the 
project to stakeholders. It provided a concise and comprehensive understanding of the project's 

background, purpose, and broader context. This context-setting was vital for stakeholders to grasp 
the project's relevance and potential impact, facilitating their engagement with the project 
activities.  

https://enactest-project.eu/resources/communication-materials/
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FIGURE 19. ENACTEST BROCHURE 

 

d) Newsletters  
During the implementation of the project, INOVA+ was responsible for developing 6 newsletters, in 

collaboration with all partners, to summarise shortly and attractively the progress and main 

achievements of the project. From M1 to M36, partners have developed 6 newsletters, which were 

shared with the stakeholders. The newsletters are also available on the project website here, or you 

can find individual newsletters in the next three links: Newsletter 1 (204 hits), Newsletter 2 (229 hits), 

Newsletter 3 (118 hits), Newsletter 4 (83 hits),  Newsletter 5 ( 87 hits), Newsletter 6 (22 hits).  

https://enactest-project.eu/resources/communication-materials/
https://enactest-project.eu/wp-content/uploads/2023/03/ENACTEST_newsletter1.pdf
https://enactest-project.eu/wp-content/uploads/2023/08/ENACTEST_newsletter_2-3.pdf
https://enactest-project.eu/wp-content/uploads/2024/02/enactest_newsletter03.pdf
https://enactest-project.eu/wp-content/uploads/2024/07/enactest_newsletter04.pdf
https://enactest-project.eu/wp-content/uploads/2025/02/enactest_newsletter-5.pdf
https://enactest-project.eu/wp-content/uploads/2025/07/enactest_newsletter-6-1.pdf
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                    FIGURE 20. NEWSLETTER 1                                                                   FIGURE 21. NEWSLETTER 2 

 

 

  

 

 

 

 

 

 

 

 

 

 

            FIGURE 22. NEWSLETTER 3                                                                              FIGURE 23. NEWSLETTER 4 
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                  FIGURE 24. NEWSLETTER 5                                                                                FIGURE 25. NEWSLETTER 6 

 

e) Leaflets 
During the implementation of the project, INOVA+ was responsible for developing 5 leaflets, in 

collaboration with all partners, to summarise shortly and attractively the progress and main 

achievements of the project. The leaflets were shared with the stakeholders and are also available 

in the project website here, or you can find individual leaflets in the following links:  

Leaflet-1 (116 hits) 

Leaflet-2 (38 hits) 

Leaflet-3 (41hits) 

Leaflet-4 (7hits) 

Leaflet-5 (9hits) 

https://enactest-project.eu/wp-content/uploads/2024/04/leaflet-enactest_v2.pdf
https://enactest-project.eu/wp-content/uploads/2025/05/Leaflet-2.pdf
https://enactest-project.eu/wp-content/uploads/2025/07/ENACTEST_LEAFLET3-1.pdf
https://enactest-project.eu/wp-content/uploads/2025/07/leaflet-enactest_no4.pdf
https://enactest-project.eu/wp-content/uploads/2025/07/leaflet-enactest_no5.pdf
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Figure 26. LEAFLET 1 

 

 

 

 

 

 

 

 

FIGURE 27. LEAFLET 2 
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FIGURE 28. LEAFLET 3 

 

 

FIGURE 29. LEAFLET 4 

 

FIGURE 30. LEAFLET 5 

 

f) Promotional Video 
As part of the ENACTEST project, within Task 6.2 – Implementation of Communication and 

Dissemination Activities – a promotional video was developed. The video features creative 

audiovisual content focused on showcasing the project’s key results and aims to encourage end 

users to further explore these outcomes. 

The video was published on the YouTube channel of INOVA+, the leader of communication and 

dissemination activities, taking advantage of its audience of 147 subscribers to maximise the video’s 

outreach. The promotional video has the register of 78 views and was made available on the 

ENACTEST project website.  

https://youtu.be/XYjs1DqfkeU
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FIGURE 31. ENACTEST PROMOTIONAL VIDEO 

 

g) Scientific Publications 
The ENACTEST consortium has strategically planned the release of a minimum of three scientific 

publications as part of its dissemination strategy to actively disseminate its innovative findings and 

advances. These publications were carefully planned to showcase the consortium's ground-

breaking research, methods and results to the wider academic community and industry 

stakeholders. Surpassing initial expectations, the consortium successfully published 30 scientific 

papers, demonstrating its strong commitment to scientific excellence and impactful dissemination. 

Through the use of scientific publications, ENACTEST aimed not only to contribute to the existing 

body of knowledge but also to establish itself as a leading force in its field. These publications served 

as authoritative resources that enabled the consortium to disseminate its findings, methods and 

results, thereby encouraging dialogue, collaboration and further exploration within the relevant 

scientific community. In addition, by engaging with academic journals and publications, ENACTEST 

sought to increase its visibility, credibility and impact, thus consolidating its position as a key player 

in driving innovation and progress in its field. 

To access all the scientific articles published under the ENACTEST project, please visit the following 

link. 

https://enactest-project.eu/resources/scientific-papers/
https://www.youtube.com/embed/XYjs1DqfkeU?feature=oembed
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FIGURE 32. EXAMPLE OF SCIENTIFIC PAPER PUBLISHED 

 

h) Poster  
Additionally, a poster was created by INOVA+ to promote the project’s social media and website. It 

was used internally to raise awareness among other professionals within the companies and 

universities of the consortium (link here) 

 

FIGURE 33. ENACTEST POSTER 

i) Events  
National Events  

As part of the ENACTEST project, four National Events were successfully organized in the partner 

countries: Spain, Italy, Belgium, and Portugal, between January and June 2025, reaching a total of 
309 participants, far exceeding the expected total of 120 participants (i.e., 40 per event as set out in 

the project proposal). The events engaged diverse audiences including educators, students, 
researchers, strategic experts, industry clients, and educational practitioners. Each workshop 
focused on a specific topic aligned with software testing education and innovation: 

The Spanish National Workshop held by CESUR on 14 January 2025, involved 112 participants, and 

focused on Test-Driven Development and Agile methodologies, targeting educators and students. 

https://upvedues.sharepoint.com/sites/ENACTESTproject-ERASMUS2022-2025/Documentos%20compartidos/Forms/AllItems.aspx?csf=1&web=1&e=3bIPlc&cid=ff704c88%2D5533%2D408f%2D915b%2D3cb347358a97&FolderCTID=0x012000492E89751074334CA3BF198D48BE0525&id=%2Fsites%2FENACTESTproject%2DERASMUS2022%2D2025%2FDocumentos%20compartidos%2FGeneral%2FWP6%20%2D%20Communication%2C%20Dissemination%20and%20Exploitation%2Fposter%20qrcodes%5FENACTEST%2Epdf&viewid=437d3fba%2D8265%2D4ebe%2D8182%2Dc9e56ffa3b90&parent=%2Fsites%2FENACTESTproject%2DERASMUS2022%2D2025%2FDocumentos%20compartidos%2FGeneral%2FWP6%20%2D%20Communication%2C%20Dissemination%20and%20Exploitation
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IMAGE 1. EVIDENCE NATIONAL EVENT IN SPAIN 

The Italian National Workshop conducted by UNINA on 3 June 2025, hosted 45 students and 

researchers, and featured the presentation of the “Testing Robot Challenge” capsule. 

 

 

 

 

 

IMAGE 2. EVIDENCE NATIONAL EVENT IN ITALY 

The Belgian National Workshop held by KUL-AE on 12 June 2025, gathered 120 participants, 

including strategic experts, industry representatives, and focused on Agile and TDD methodologies. 

 

 

IMAGE 3. EVIDENCE NATIONAL EVENT IN BELGIUM 

The Portuguese National Workshop conducted by UP on 27 June 2025, engaged 32 participants, 

including students, teachers, and practitioners, and showcased ENACTEST outcomes along with the 
FRAFOL and GAMFLEW capsules. 
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IMAGE 4. EVIDENCE NATIONAL EVENT IN PORTUGAL 

The national events not only fulfilled the requirement of one event per partner country, but also 

significantly surpassed the expected participation target (that was 120 participants)— more than 
2.5 times the projected audience. These results demonstrate strong national engagement and 

relevance of the project themes.  

International events 

As part of the project, it was foreseen to organize an International Workshop within a software 
engineering conference, to be coordinated by all partners with the aim of reaching at least 60 

participants from key stakeholders such as universities, VET providers in the field of software 
engineering, students, and professionals working in software testing. 

Enactest surpassed its initial goals, with the consortium attending five international promotional 
events, namely: Learner 2023, Learner 2024, SBSE Workshop @ ICSE 2024, Learner 2025, and TAROT 
2025, significantly expanding the project’s outreach and visibility within the international 

community. In specific the ENACTEST project consortium was involved in the organization of the 

3rd International Workshop LEARNER 2025 in Istanbul, a key international dissemination 
milestone for the project. A representative of UNINA gave a keynote talk titled "Teaching Software 
Testing with Gamification", with the participation of 40 attendees (Istanbul, Turkey, 16/06/2025). 

 

 

IMAGE 5. EVIDENCE OF SOME INTERNATIONAL EVENTS 
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3.4 Communication and dissemination indicators  
 

There is a set of indicators related to the dissemination and communication activities that all 

partners shall be aware of and that are presented in the table below:  

 

TABLE 6 ENACTEST COMMUNICATION AND DISSEMINATION KPIS, EXPECTED IMPACT, AND PROGRESS 

ANALYSIS 

The analysis of the communication and dissemination indicators reveals a highly successful 

implementation of outreach strategies across most channels. The project’s visibility has been 

significantly amplified through its website and promotional materials, which have attracted strong 

engagement and widespread distribution. Scientific dissemination has also greatly exceeded 

expectations, reflecting substantial academic impact. Traditional communication tools, such as 

newsletters and brochures, were effectively delivered as planned, demonstrating consistency and 

broad outreach. Social media platforms showed mixed results: while content publication has been 

active, audience engagement varied, indicating room for growth in follower development and 

interaction, particularly on certain platforms. Overall, the communication efforts have been 

impactful and well-coordinated, contributing meaningfully to the project’s visibility and 

stakeholder engagement. 

COMMUNICATION AND DISSEMINATION INDICATORS 

TOOL, INSTRUMENT OR 
ACTIVITY 

INDICATOR 
Expected Impact 

(status) 

Percentage of 
achievement 

at M36 
(August 2025) 

Website 

Number of (unique) visitors 

2000 (27714) 

 

 

1385,7% 

Number of downloads of 

promotional materials 

(leaflets, newsletters, others) 

100 (203)  

230% 

Number of news published on 

the website 
50 (59) 

118% 

LinkedIn Page 
Number of pages followers 300 (323) 107,67% 

Number of news published  50 (63) 126% 

Twitter 
Number of followers 200 (86) 43% 

Number of Tweets 50 (68)  136% 

Newsletters 
Number of newsletter editions 

6 

#1 Mar' 23 

#2 Jul 2023 

#3 Feb 2024 

#4 Aug 2024 

#5 Feb 2025 

#6 Jul 2025  

100% 

Number of copies distributed  200 (1654) 827% 

Brochures 
Number of brochure editions 1 (1) 100% 

Number of copies distributed 200 (30506) 15253% 

Scientific publications in 

conferences or journals 
Number of publications 3(30) 

1000% 
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However, based on the data in the table above, we observed that Twitter did not meet the expected 

indicators regarding the number of followers. The consortium made efforts to increase the number 

of followers by boosting the number of posts compared to what I had previously reviewed. However, 

the number reflects the global trend of the platform itself, which has been losing followers over 

time. As a result, the consortium focused on increasing visibility for the project through other social 

media platforms and the project’s website. 

 

3.5 Monitoring and Reporting   

To monitor the progress of the communication and dissemination activities, INOVA+, as the leader 
of communication and dissemination, created a guide on how to report the activities.   

Each project partner reported their efforts and results using the template provided by INOVA+ 
(available here). The reporting periods were as follows: 

✓  1st progress report covering the period from 01-09-2022 to 31-08-2023; 
✓  2nd progress report covering the period from 01-09-2023 to 31-08-2024; 
✓  3rd and final report covering the entire period of the action from 01-09-2024 to 31-08-2025 

(official final report submitted to the Contracting Authority). 

For proper record-keeping of the activities, the following types of evidence were suggested 
for different activities: 

✓ For face-to-face dissemination activities (e.g., meetings and events), evidence included 
event invitations and programs/agendas, attendance lists (with participants' signatures), 
evaluation questionnaires, short event reports, photos, etc. 

✓ For internet-based dissemination activities (e.g., emails, electronic newsletters), evidence 

included copies of sent emails (one copy sufficed for multiple recipients), screenshots or 
images of published news/articles on partners' websites, blogs, or social media, along with 

information on average viewership, electronic versions of newsletters, etc. 
✓ For other types of activities/actions, the evidence depended on the characteristics of the 

activity. 

Partners were advised to maintain appropriate documentation (e.g., agendas, internal emails 

inviting participants, etc.). 

The key requirement was that all partners should be able to prove that the activity was carried out. 

In the case of activities involving the dissemination of printed materials and products (brochures, 
newsletters, posters, training materials, etc.), partners were asked to keep copies of these materials 
(one copy to be included in the activity report and one to remain with the partner organization). 

  

https://upvedues.sharepoint.com/sites/ENACTESTproject-ERASMUS2022-2025/Documentos%20compartidos/Forms/AllItems.aspx?csf=1&web=1&e=3bIPlc&cid=ff704c88%2D5533%2D408f%2D915b%2D3cb347358a97&FolderCTID=0x012000492E89751074334CA3BF198D48BE0525&id=%2Fsites%2FENACTESTproject%2DERASMUS2022%2D2025%2FDocumentos%20compartidos%2FGeneral%2FWP6%20%2D%20Communication%2C%20Dissemination%20and%20Exploitation%2FDissemination%20Activities%2FHOW%20TO%20REPORT%20GUIDE%2Epdf&viewid=437d3fba%2D8265%2D4ebe%2D8182%2Dc9e56ffa3b90&parent=%2Fsites%2FENACTESTproject%2DERASMUS2022%2D2025%2FDocumentos%20compartidos%2FGeneral%2FWP6%20%2D%20Communication%2C%20Dissemination%20and%20Exploitation%2FDissemination%20Activities
https://upvedues.sharepoint.com/:x:/r/sites/ENACTESTproject-ERASMUS2022-2025/Documentos%20compartidos/General/WP6%20-%20Communication,%20Dissemination%20and%20Exploitation/Dissemination%20Activities/Log%20for%20Report%20of%20Dissemination%20Activities_Updated.xlsx?d=w22d558d6c2414228975e5d7106b6043e&csf=1&web=1&e=svCrkS
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IV. Dissemination Activities (General Overview by 
Partner) 

This chapter displays not only the general overview of ENACTEST outreach, but also the information 

provided by the partners about the dissemination activities performed by them in the scope of 

ENACTEST project.  

It is important to remind what were the objectives of these dissemination activities according to 

ENACTEST Brand Book and Communication and Dissemination Strategy (D6.1): 

✓ To make target groups, end-users, and other stakeholders aware of the project activities 

✓ and results 

✓ To make target groups, end-users, and other stakeholders aware of the project activities 

and results  

✓ To promote the project activities and engage representatives of the target groups 

✓ To increase the impact of the project by extending it to multipliers, thus fostering 

sustainability of the project’s results and incorporation into training/ services the offer of 

the partner’s countries and further countries 

✓ To support and enhance the image of the partners’ organisations 

 

This section of the present Communication and Dissemination Report summarises the results of a 

quantitative analysis of the communication and dissemination activities carried out by each of the 

project partners. 

 

4.1 General overview of ENACTEST outreach 
The ENACTEST project adopted a strategic and multifaceted communication and dissemination 

approach, carefully aligned with the needs, interests, and linguistic diversity of its target audiences. 

Each partner contributed to these efforts by focusing on their most relevant stakeholder groups, 

considering both their area of expertise and geographical context. Through a combination of targeted 

messaging, language adaptation, and diversified channels, the consortium aimed to ensure effective 

engagement, broad visibility, and meaningful stakeholder interaction throughout the project’s 

lifecycle. 

The ENACTEST partners prioritised a communication and dissemination strategy tailored to the 

characteristics of the target audience. The communication and dissemination activities were 

effectively tailored to specific target groups. Each partner focused their efforts on engaging with the 

audiences most relevant to their expertise and geographical location. For example, partners with a 

higher outreach percentage directed their communications towards a broad range of stakeholders, 

including academic institutions, industry partners, and policymakers, resulting in their notable 

outreach percentage. Similarly, partners such as UNINA and CESUR may have targeted their 

communications towards local communities, academic networks, and relevant industry sectors, 

leading to their higher outreach percentages. Alternatively, the lower outreach percentages of some 

partners' communication and dissemination activities may be explained by a more targeted focus on 

niche audiences or specialised sectors, in order to ensure that the project's message reaches their 

respective domains and is able to attract their attention, thus promoting a more significant 

engagement with the project's activities. 
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Therefore, the distribution of outreach percentages across the consortium reflects a strategic 

alignment of communication efforts with the diverse needs and interests of the target groups. This 

demonstrates an effective approach to maximising engagement and dissemination outcomes. 

Additionally, in some cases the communication and dissemination activities were designed and 

implemented in both English and the local languages of the respective participating countries. Where 

applicable and more effective, posts were presented exclusively in the national languages. This 

strategic decision was made to enhance accessibility, resonate more deeply with local communities, 

and foster a sense of inclusivity. 

 

FIGURE 34. EVIDENCE OF A DISSEMINATION ACTIVITY CARRIED OUT BY INOVA+ IN THE NATIONAL LANGUAGE 

The justification for this approach lies in acknowledging the diverse linguistic landscape and cultural 

contexts within the project's scope.  

 

 

FIGURE 35. EVIDENCE OF DISSEMINATION ACTIVITY CARRIED OUT BY UPV IN NATIONAL LANGUAGE 
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By providing information in national languages, partners aimed to bridge communication gaps and 

establish a more meaningful connection with the audience. This strategy not only ensures broader 

comprehension but also demonstrates respect for the linguistic diversity prevalent among the 

project's stakeholders. It is in line with the principle that effective communication is inherently 

linked to cultural sensitivity and linguistic inclusivity, promoting a more engaging and impactful 

dissemination of the project's mission and outcomes. 

To communicate and disseminate the ENACTEST project, a multifaceted approach was carefully 

designed, comprising a total of 152 targeted actions. These initiatives were designed to clearly 

convey the project's objectives, challenges, and expected outcomes, promoting a comprehensive 

understanding among stakeholders. Of the various actions undertaken, 14 were dedicated to 

presenting dynamic projects, effectively showcasing the significance and impact of ENACTEST. 

Additionally, 8 actions focused on strategic email campaigns, ensuring direct and personalised 

engagement with key stakeholders. 

The majority of the effort, consisting of 99 actions, was dedicated to the use of various online 

dissemination platforms, including social media, websites and forums, to maximise visibility and 

reach. This strategic use of online communication aimed to reach a broader audience, including 

individuals interested in the project's topic and stakeholders who may not have been reachable 

through traditional means. 

The ENACTEST project focused on the publication and dissemination of written material to 

contribute to the dissemination of knowledge within the academic and professional community. A 

series of 30 actions related to the publication of related research papers, distributed through 

academic journals, aimed at establishing credibility, raising interest and awareness of the project's 

results and contributions. 

 

These indicators highlight a comprehensive and targeted approach to communication and 

dissemination, tailored to engage diverse audiences effectively and amplify the project's impact. 

 

GRAPH 1. ACTIONS IMPLEMENTED BY THE CONSORTIUM 

ENACTEST consortium also undertook a series of 14 presentations across various events. These 

presentations were designed in order to provide stakeholders with a comprehensive understanding 
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of the project's objectives, methodologies, anticipated outcomes, and potential impact. The aim 

was to inform and inspire diverse stakeholders, namely, academics, industry professionals, and the 

broader public, about the significance and relevance of ENACTEST within its field. In addition, 6 

actions were devoted to promoting face-to-face interactions through events, encouraging deeper 

connections and dialogue within the project's community. 

Additionally, 8 targeted email campaigns were deployed to maintain direct communication with 

specific stakeholders involved or impacted by the project. These strategically crafted emails 

contained updates, announcements, invitations to events, requests for feedback or collaboration, 

and other pertinent information related to the project. By employing email communication, the 

project team aimed to ensure that key stakeholders remained informed, engaged, and actively 

involved in the project's progress and activities. 

In terms of content communicated between M1-M36 of the ENACTEST project, from a total of 35 

actions, 22 were dedicated to the dissemination of detailed project information. These efforts were 

aimed at ensuring that stakeholders had a full understanding of ENACTEST's objectives, methods 

and expected outcomes, thus fostering informed engagement and collaboration. 

In addition, 8 actions were specifically designed to share news articles and updates relevant to the 

project, keeping stakeholders informed of recent developments and achievements. These articles 

served to maintain stakeholder interest and provide insight into the ongoing progress and impact 

of the project. 

Moreover, 2 actions were strategically used to promote events related to ENACTEST in order to 

increase stakeholder participation and engagement. By highlighting the importance and relevance 

of these events, the project team sought to promote meaningful interaction, knowledge exchange 

and collaboration within the ENACTEST community. 

An activity was dedicated to the effective communication of project results, highlighting key 

findings and milestones achieved by the project team. This initiative aimed to showcase the 

tangible results and impact of ENACTEST, thereby strengthening its credibility and value to 

stakeholders. 
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GRAPH 2. CONTENT COMMUNICATED BY THE CONSORTIUM 

Moreover, 1 action was dedicated to disseminating a paper publication related to the project, 

contributing valuable insights to academic discourse and supporting the broader dissemination of 

knowledge in the field. By disseminating the research findings and advances through academic 

channels, ENACTEST aimed to increase its impact and influence, contributing to the advancement 

of knowledge and innovation in the software testing field. 

Finally, 1 action was dedicated to the production and distribution of the project brochure, which 

served as a concise and informative resource for stakeholders to gain a comprehensive overview of 

ENACTEST's objectives, activities, and achievements. This initiative aimed to facilitate stakeholder 

engagement and awareness by providing a tangible tool for communication and outreach efforts. 

Each of these actions played a vital role in effectively communicating the progress, achievements, 

and significance of the ENACTEST project to its various audiences, contributing to its overall success 

and impact. 

In terms of the channels used for communication and dissemination within the ENACTEST project, 

between 16 actions, 5 were in project channels which served as focal points for direct engagement 

with stakeholders. Through these actions, the project consortium was able to promote a consistent 

and targeted communication, effectively reaching stakeholders interested in the progress and 

outcomes of ENACTEST. 

In addition to the project-specific channels, 4 actions were aimed at using the press media for 

communication purposes. By engaging with press media, the ENACTEST project aimed to broaden 

its reach and increase its visibility to a wider audience, including the general public, industry 

professionals and policy makers. This strategy allowed the project to demonstrate its relevance and 

impact beyond traditional academic and professional circles. 
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GRAPH 3. COMMUNICATION AND DISSEMINATION CHANNELS USED BY THE CONSORTIUM 

The above analysis demonstrates that the project is successfully disseminating information, 

updates and multimedia content to a global audience by harnessing the power of the internet and 

recognising the far-reaching impact of online platforms. The project's adaptability to evolving 

communication landscapes and commitment to ensuring widespread visibility, as well as 

accessibility to ENACTEST’s activities, is underlined by the strategic use of a variety of online 

activities. 

 

4.2 Examples of Communication and dissemination activities 
carried out by ENACTEST partners 
This section includes examples of communication and dissemination activities from the various 

consortium organizations. Additionally, tables listing all the publications made by the organization 

can be found in the appendices for further reference 

a) UPV 

 

IMAGE 6. POSTING ONLINE IN LINKEDIN ABOUT THE PRESENTATION OF ENACTES AT RCIS 2022 

(19/05/2022) 
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IMAGE 7. POSTING ONLINE IN TWITTER ABOUT THE ONLINE KICK-OFF MEETING OF THE PROJECT (06/10/2022) 

 

IMAGE 8. ATTENDING THE RCIS 2023 CONFERENCE AND PRESENTING THE TILE DOMAIN CAPSULE AS A 

RESEARCH PAPER (24/05/2022) 
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b) INOVA+ 
 

 

IMAGE 9. PROMOTION OF THE ENACTEST WEBSITE ON THE INOVA+ WEBSITE (17/07/2023) 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

IMAGE 10. POST ON LINKEDIN (18/02/2024) 
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C) UNINA  

 

IMAGE 11. POSTING ON LINKEDIN ABOUT THE ENACTEST PROJECT MEETING AT THE UNIVERSITY OF NAPLES, 

ITALY 

 

 

 

IMAGE 12. PUBLISHING A PAPER DESCRIBING AN EDUCATIONAL EXPERIENCE CONDUCTED IN THE CONTEXT OF ENACTEST 

(14/05/2023) 
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d) CESUR 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

IMAGE 14. POST ON CESUR´S FACEBOOK ABOUT PROJECT MEETING IN BELGIUM (16/07/2023) 

 
IMAGE 13. POST ON CESUR´S TWITTER ABOUT PROJECT (14/11/2022) 
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e) UPorto 

 

IMAGE 15. ATTENDING ICSE23 AND DISTRIBUTING BROCHURES AND LEAFLETS (16/05/2023) 

 

IMAGE 16. ATTENDING INFORUM23 AND DISTRIBUTING BROCHURES (09/08/2023) 
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f) RISE 

 

IMAGE 17. ATTENDING ICSE23 AND AST 2023 AND DISTRIBUTING BROCHURES AND LEAFLETS (15-

16/05/2023) 
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e) KUL 

 

IMAGE 18. PAPER PUBLISHED (22/11/2022) 

 

 

IMAGE 19. PAPER PUBLISHED (22/01/2024) 
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f) CTG 

 

IMAGE 20 : POST ON CTG'S LINKEDIN PAGE ON THE ARTICLE "THE IMPERATIVE OF ACCESSIBILITY TESTING: A 

DEEP DIVE INTO WCAG" (17/10/2023) 

 

IMAGE 21. WRITING AN ARTICLE FOR ENACTEST WEBSITE "THE MOST COMMON BIAS IN DATA IS GENDER BIAS 

— HERE’S HOW TO PREVENT IT" (19/06/2023) 
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g) NEXO QA  
 

 
IMAGE 22. WRITING AN ARTICLE FOR ENACTEST 

WEBSITE "2023 SHOWED INDUSTRY EXPERTS 

IN FULL SWING WITHIN THE ENACTEST PROJECT 

 

IMAGE 23. EXAMPLES OF LINKEDIN POSTS CREATED TO DISSEMINATE THE PROJECT 
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Conclusions 

As the ENACTEST project reaches its final stage, it is appropriate to reflect on the overall impact of 
its communication and dissemination strategy, which has been a key pillar in ensuring the visibility, 
relevance, and outreach of the project across its 36-month implementation period. From the outset, 

these activities were designed not only to inform, but also to engage, involve, and connect diverse 
stakeholder groups with the project’s objectives, developments, and results. 

Over the course of the project, communication and dissemination efforts consistently exceeded 

expectations, with several Key Performance Indicators (KPIs) being significantly surpassed. Among 
the most notable outcomes was the project’s strong performance on social media—particularly on 
Twitter—which recorded levels of engagement well beyond initial projections. The consortium 
views this as not only a direct success of the communication strategy, but also as indicative of a 
broader global shift in how scientific content and project results are accessed, discussed, and 

valued. It also reflects a strategic vision shared within the consortium regarding the importance of 
embracing digital channels to enhance reach and public engagement. 

This success is also closely tied to the high level of receptiveness demonstrated by the project’s 
target audiences. The responsiveness observed throughout the project's dissemination activities 

confirms the relevance of the content, the appropriateness of the selected formats, and the 
resonance of the messages conveyed. Moreover, these results are a direct consequence of the 

consortium’s strong commitment and collaborative approach. While some partners assumed more 
visible roles, the overall success of communication and dissemination activities was only possible 

through the collective effort of all partners involved. Each contributed complementary expertise, 
networks, and resources, reinforcing the project’s reach and strengthening its external visibility. 

In hindsight, the project’s strategic use of multiple communication channels—ranging from digital 

platforms and social media to traditional media and face-to-face interactions—proved essential in 

engaging varied target groups. Equally important was the continuous use of defined metrics and 

indicators, which enabled regular monitoring and evidence-based decision-making throughout the 
project lifecycle, ensuring flexibility and responsiveness to emerging needs and opportunities. 

Furthermore, the partnerships developed with external organisations and networks significantly 

contributed to amplifying the project’s messages and ensuring a broader uptake of its results. These 
collaborative efforts added value and reinforced the project’s positioning within the wider research 

and innovation landscape. 

Although the ENACTEST project has now formally concluded, the outcomes of its communication 

and dissemination activities have laid a strong foundation for the continued visibility, relevance, 
and accessibility of its results. The lessons learned, tools developed, and networks mobilised will 
continue to serve as reference points for future initiatives. 

In sum, the ENACTEST communication and dissemination strategy has successfully fulfilled its 
purpose—not only by supporting the project’s implementation, but also by contributing to the long-

term sustainability and broader impact of its achievements. 
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V. APPENDIX 
 

TYPE OF ACTIVITY DESCRIPTION TARGET GROUPS DATE 

Releasing publication, 
about Project info, in 
Scientific press 

Attending the RCIS 2022 conference and 
presenting the project in the Research 
Projects track 

Students, 
Teachers/Trainers/Professors in 
software testing, Universities and HEIs, 
HR representatives 

19/05/2022 

Presenting about Project 
info, in Scientific press 

Attending the RCIS 2022 conference and 
presenting the project in the Research 
Projects track 

Students, 
Teachers/Trainers/Professors in 
software testing, Universities and HEIs, 
HR representatives 

19/05/2022 

Posting online, about 
Project info 

Posting online in LinkedIn about the 
presentation of ENACTEST at RCIS 2022 

Other (please specify it in the "notes") 19/05/2022 

Posting online, about 
Project info 

Posting online in Twitter  about the 
presentation of ENACTEST at RCIS 2022 

Other (please specify it in the "notes") 19/05/2022 

Posting online, about 
Project info 

Posting online on Twitter about the online 
kick-off meeting of the project 

Other (please specify it in the "notes") 06/10/2022 

Posting online, about 
Project info 

Posting online in Twitter about the 
collaboration with Tshwane University 
under ERASMUS grants 

Other (please specify it in the "notes") 15/12/2022 

Posting online, about 
Project info 

Posting online in Twitter about the first in-
person meeting of the project 

Other (please specify it in the "notes") 09/02/2023 

Posting online, about 
Events 

Posting online in LinkedIn about women in 
science 

Other (please specify it in the "notes") 10/02/2023 

Posting online, about 
Project info, in 
institutional channels 

Posting online in UPV Twitter  about the 
project 

Other (please specify it in the "notes") 08/03/2023 

Posting online, about 
Project info, in 
institutional channels 

Posting online in UPV news about the 
project 

Other (please specify it in the "notes") 08/03/2023 

Posting online, about 
Project info, in other 
online channels 

Posting online in VRAIN Twitter about the 
project 

Other (please specify it in the "notes") 08/03/2023 

Posting online, about 
Project info, in other 
online channels 

Posting online in RUVID association Twitter 
about the project 

Other (please specify it in the "notes") 09/03/2023 

Posting online, about 
Project info, Other 
(please specify it in the 
"Description") 

Posting online on Twitter about Radio 
program about the project 

Other (please specify it in the "notes") 28/03/2023 

Posting online, about 
Project info, in 
institutional channels 

Posting online on Twitter UPVRadio about 
the radio program  

Other (please specify it in the "notes") 28/03/2023 

Releasing publication 
Attending the ICST 2023 conference and 
presenting the TILE capsule as a research 
paper 

Students, 
Teachers/Trainers/Professors in 
software testing, Universities and HEIs, 
HR representatives 

18/04/2023 

Releasing publication 
Attending the RCIS 2023 conference and 
presenting the Model-diff capsule as a 
research paper 

Students, 
Teachers/Trainers/Professors in 
software testing, Universities and HEIs, 
HR representatives 

24/05/2023 

Releasing publication 
Attending the RCIS 2023 conference and 
presenting the TILE Domain capsule as a 
research paper 

Students, 
Teachers/Trainers/Professors in 
software testing, Universities and HEIs, 
HR representatives 

24/05/2023 

Posting online 
Posting online on Twitter about the KUL 
results presented in LEARNER workshop 
2023 

Other (please specify it in the "notes") 16/06/2023 
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Posting online 
Posting online in Twitter about the 
organization of LEARNER workshop 2023 

Other (please specify it in the "notes") 16/06/2023 

Releasing publication 
Presenting the project at CAISE conference 
2023 

Teachers/Trainers/Professors in 
software testing 

19/06/2023 

Releasing publication Journal paper in DKE 
Teachers/Trainers/Professors in 
software testing 

28/06/2023 

Posting online 
Posting online in Twitter about the Leuven 
meeting of the project 

Other (please specify it in the "notes") 29/06/2023 

Posting online 
Posting online in Twitter about team 
passport in I/O magazine 

Other (please specify it in the "notes") 04/07/2023 

Releasing publication Interview at I/O magazine Other (please specify it in the "notes") 01/07/2023 

Distributing face2face participation in WOMENCOURAGE 2023 
Teachers/Trainers/Professors in 
software testing 

21/09/2023 

Posting online 
Posting online in Twitter about the 
organization of the QUAMES  workshop 

Other (please specify it in the "notes") 06/01/2023 

Posting online 
Posting online members of ENACTEST 
meeting at ER conference 

Teachers/Trainers/Professors in 
software testing 

08/11/2023 

Releasing publication 
Presenting the capsule GIPPPY in JIDINF 
2023 

Teachers/Trainers/Professors in 
software testing 

01/12/2023 

Posting online Presenting paper from Rationalism to 
Empiricism in INTED 2024 

Other (please specify it in the "notes") 01/12/2023 

Posting online 
Posting online in Twitter the collaboration 
with UV university 

Other (please specify it in the "notes") 14/12/2023 

Posting online 
Posting online in LinkedIn about Second 
LEARNER workshop 

Other (please specify it in the "notes") 23/01/2024 

Posting online 
Posting online in Twitter about second 
LEARNER workshop 

Other (please specify it in the "notes") 23/01/2024 

Posting online 
Posting online in Twitter about project 
meeting in Naples 

Other (please specify it in the "notes") 25/01/2024 

Posting online 
Posting online in LinkedIn about women in 
science of ENACTEST 

Other (please specify it in the "notes") 11/02/2024 

Releasing publication 
Presenting paper from Rationalism to 
Empiricism  in INTED  2024 

Teachers/Trainers/Professors in 
software testing 

04/03/2024 

Posting online 
Posting online in Twitter about ENACTEST 
participating in INTED  2024 

Other (please specify it in the "notes") 04/03/2024 

Posting online 
Posting online in Twitter presentation at 
INTED  2024 

Other (please specify it in the "notes") 04/03/2024 

Posting online 
Posting online in Twitter about important 
dates to submit papers to LEARNER 
workshop 

Other (please specify it in the "notes") 11/03/2024 

Posting online 
Posting online in Twitter about Porfirio 
Tramontana evaluating the capsule Robot 
vs Human at UPV 

Other (please specify it in the "notes") 08/05/2024 

Posting online 
Posting online in LinkedIn about Porfirio 
Tramontana evaluating the capsule Robot 
vs Human at UPV 

Other (please specify it in the "notes") 07/05/2024 

Posting online 
Posting online in Twitter about the 
ENACTEST members participating  in RCIS 
conference 

Other (please specify it in the "notes") 15/05/2024 

Posting online 
Posting online in Twitter about keynote of 
LEARNER workshop 

Other (please specify it in the "notes") 23/05/2024 

Posting online 
Posting online in Twitter about the 
evaluation of the capsule Delta GUI Change 
Detection at UPV 

Other (please specify it in the "notes") 04/06/2024 
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Posting online 
Posting online in LinkedIn about ENACTEST 
in person meeting at Vasteras, Sweden 

Other (please specify it in the "notes") 11/06/2024 

Posting online 
Posting online in Twitter about the use of 
capsules as to produce inclusive material to 
reduce gender bias at WOMENCOURAGE 

Other (please specify it in the "notes") 28/06/2024 

Posting online 
Posting online in Twitter about the printed 
material for programming students 
including Testing  

Other (please specify it in the "notes") 02/07/2024 

Distributing face2face Participation in WOMENCOURAGE 2024 Teachers/Trainers/Professors in 
software testing 

28/06/2024 

Presenting, about Project 
info, in Scientific press 

Attending the WOMENCOURAGE 2024 
conference and presenting the project in 
the Posters track 

Students, 
Teachers/Trainers/Professors in 
software testing, Universities and HEIs, 
HR representatives 

28/06/2024 

Posting online 
Posting online in Twitter about the book to 
practice programming with testing  at UPV 

Other (please specify it in the "notes") 02/07/2024 

Posting online 
Posting online in Twitter about the use of 
GIPPPY at the programming course at UPV 

Other (please specify it in the "notes") 13/09/2024 

Posting online 
Posting online in Twitter about the PhD 
thesis defense of Fernando Pastor Ricós at 
UPV 

Other (please specify it in the "notes") 17/01/2025 

Releasing publication 
Journal paper in CSI about Delta GUI 
change detection capsule 

Other (please specify it in the "notes") 01/03/2025 

Posting online 
Posting online in Twitter about the 
ENACTEST in person meeting in Porto 

Other (please specify it in the "notes") 23/01/2025 

Posting online 
Posting online in LinkedIn about the five 
newsletters of ENACTEST 

Other (please specify it in the "notes") 01/02/2025 

Posting online 
Posting online in Twitter presentation at 
ENASE Conference  2025 

Other (please specify it in the "notes") 07/04/2025 

Releasing publication 

Presenting paper Design of a Serious Game 
on Exploratory Software Testing to 
Improve Student Engagement  in ENASE  
2025 

Other (please specify it in the "notes"), 
Teachers/Trainers/Professors in 
software testing 

04/04/2025 

Posting online 
Posting online in Twitter about the 
experiment of Delta GUI Change Detection 
capsule at UPV 

Other (please specify it in the "notes") 08/04/2025 

Posting online 
Posting online in Twitter about the 
presentation of the project at CIBSE 
conference 2025 

Other (please specify it in the "notes") 16/05/2025 

Posting online 
Posting online in LinkedIn about the 
presentation of the project at CIBSE 
conference 2025 

Other (please specify it in the "notes") 16/05/2025 

Posting online 
Posting online in Twitter about the 
presentation of GADGETS at LEARNER 
workshop 2025 

Other (please specify it in the "notes") 20/06/2025 

Posting online 
Posting online in LinkedIn about the use of 
GADGETS at EUROSTAR industrial 
conference 2025 

Other (please specify it in the "notes") 11/06/2025 

Posting online 

Posting online in LinkedIn about the 
organization of the leading industrial 
conference on testing EUROSTAR by Tanja 
Vos 

Other (please specify it in the "notes") 04/06/2025 

Posting online 
Posting online in LinkedIn about the 
organization of EUROSTAR lead by 
ENACTEST team 

Other (please specify it in the "notes") 11/06/2025 

Posting online 
Posting online in LinkedIn about the video 
of the project 

Other (please specify it in the "notes") 22/07/2025 

Emailing 

Email to share the capsule repository and 
industry needs for exploitation. Sent to 10 
universities: Utrecht University, NHL 
Stenden University of Applied Sciences,  
Tshwane University of Technology, 

Teachers/Trainers/Professors in 
software testing 

29/07/2025 
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Instituto Politécnico de Beja,  Zurich 
University of Applied Sciences, Universidad 
de Castilla – La Mancha,  Universitat de 
Valencia, University of Passau, Vrije 
Universiteit Amsterdam and Ontario Tech 
University 

APPENDIX 1 DISSEMINATION ACTIVITIES FROM UPV 

 

TYPE OF ACTIVITY DESCRIPTION TARGET GROUPS DATE 

Emailing, about Project 
info, in my institution 

Internal communication Other (please specify it in the "notes") 19/09/2022 

Posting online 
Dissemination via email - Newsletter in 
EN 

Other 
Networks/Associations/Authorities/Work 
Groups 

13/07/2023 

Posting online 
Dissemination via email - Newsletter in 
PT 

Other 
Networks/Associations/Authorities/Work 
Groups 

13/07/2023 

Posting online, about 
Project info, in 
institutional channels 

Promotion of the Enactest website on 
the Inova+ website 

Other 
Networks/Associations/Authorities/Work 
Groups 

17/07/2023 

Posting online Post on LinkedIn  
Other 
Networks/Associations/Authorities/Work 
Groups 

18/02/2024 

Presenting 
ENACTEST_poster_internal 
dissemination 

Other 
Networks/Associations/Authorities/Work 
Groups 

20/12/2024 

Posting online Post on linkedin  
Other 
Networks/Associations/Authorities/Work 
Groups 

06/01/2025 

Posting online posting online_twitter 
Other 
Networks/Associations/Authorities/Work 
Groups 

6.01.2025 

Posting online Post on ENACTEST LinkedIn 
Other 
Networks/Associations/Authorities/Work 
Groups 

23.01.2025 

Emailing 
Internal Newsletter presenting the 
capsules repository in PT 

Other 
Networks/Associations/Authorities/Work 
Groups 

13/05/2025 

Emailing 
Internal Newsletter presenting the 
capsules repository in EN 

Other 
Networks/Associations/Authorities/Work 
Groups 

13/05/2025 

Emailing 
Internal newsletter sharing the Leaflet 
EN 

Other 
Networks/Associations/Authorities/Work 
Groups 

09/07/2025 
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Emailing 
Internal newsletter sharing the Leaflet 
PT 

Other 
Networks/Associations/Authorities/Work 
Groups 

09/07/2025 

Posting online 
Post on LinkedIn  

Teachers/Trainers/Professors in software 
testing 

10/07/2025 

Posting online 
Dissemination of Enactest promotional 
video on X Other (please specify it in the "notes") 

10/07/2025 

Posting online 
Dissemination of Enactest promotional 
video on personal pages  Other (please specify it in the "notes") 

16/07/2025 

Posting online 
Dissemination of Enactest promotional 
video on personal pages  

Other (please specify it in the "notes") 16/Jul/25 

Posting online Dissemination of ENACTEST Leaflet 2 Other (please specify it in the "notes") 28/07/2025 

Posting online 
Dissemination of ENACTEST scientific 
publications 

Other (please specify it in the "notes") 29/07/2025 

Posting online 
Dissemination of the "What's next" 
section of the Encactest website 

Other (please specify it in the "notes") 29/07/2025 

Posting online 
Dissemination of the thesis developed 
during the project 

Other (please specify it in the "notes") 30/07/2025 

Posting online 
Dissemination of project results and 
promotion of the website 

Other (please specify it in the "notes") 01/08/2025 

Posting online 
Dissemination of newsletter 6 on 
LinkedIn 

Other (please specify it in the "notes") 05/08/2025 

Emailing 
Email to share the capsule repository 
and industry needs for exploitation: ISEP, 
IPCB, DETI - UA, IPVC 

Teachers/Trainers/Professors in software 
testing 

01/08/2025 

APPENDIX 2 DISSEMINATION ACTIVITIES FROM INOVA+ 

 

TYPE OF ACTIVITY DESCRIPTION TARGET GROUPS  DATE 

Presenting, about Project 
info, in others event 

Attending the SBFT 2023 Workshop 
@ICSE 2023 and presenting the 
ENACTEST project  

Teachers/Trainers/Professors in software 
testing 

14/05/2023 

Releasing publication, 
about a Paper, in 
Scientific press 

Publishing a paper describing an 
educational experience conducted in the 
context of ENACTEST 

Teachers/Trainers/Professors in software 
testing 

14/05/2023 

Posting online, about 
Events, in other online 
channels 

Posting on LinkeIn about the ENACTEST 
project meeting at University of Naples, 
Italy 

Business in the sector of software 
development/testing 

26/01/2024 
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Posting online, about 
Project info, in 
institutional channels 

Posting on the DIETI Institutional web 
site @UNINA about the ENACTEST 
project  

Students, Teachers/Trainers/Professors 
in software testing, Universties and HEIs 

22/02/2024 

Posting online, about 
Project info, in Press 
Media 

News about the ENACTEST Project in a 
online newspaper. Napoli Today 

Press/Media   15/02/2024 

in Press Media, Posting 
online, about Project info, 
in Press Media 

News about the ENACTEST Project in a 
online newspaper "ATENEAPOLI" 

Students, Teachers/Trainers/Professors 
in software testing, Press/Media   

08/03/2024 

Emailing, about Project 
info, to stakeholders 

invitation to participate in a Survey for 
collecting the State of the Practice  in 
Teaching Testing, in the context of the 
ENACTEST project activities 

Teachers/Trainers/Professors in software 
testing 

04/05/2023 

Presenting, about a 
Paper, in others event 

Attending the ICST 2024 conference, 
presenting the accepted paper "State of 
the Practice in Software Testing Teaching 
in Four European Countries" 

Teachers/Trainers/Professors in software 
testing 

30/05/2024 

Releasing publication, 
about a Paper, in 
Scientific press 

Publishing the paper "State of the 
Practice in Software Testing Teaching in 
Four European Countries" at ICST 2024 

Teachers/Trainers/Professors in software 
testing 

30/05/2024 

Presenting, about Project 
info, in others event 

Citing the ENACTEST project during a 
paper presentation at ICST 2024 

Teachers/Trainers/Professors in software 
testing 

30/05/2024 

Presenting, about a 
Paper, in others event 

Attending the LEARNER 2024 Workshop, 
presenting the accepted paper 
"Automatic Assessment of Architectural 
Anti-patterns and Code Smells in Student 
Software Projects" 

Teachers/Trainers/Professors in software 
testing 

21/06/2024 

Releasing publication, 
about a Paper, in 
Scientific press 

Publishing the paper "Automatic 
Assessment of Architectural Anti-
patterns and Code Smells in Student 
Software Projects" at LEARNER 2024 

Teachers/Trainers/Professors in software 
testing 

21/06/2024 

Releasing publication, 
about a Paper, in 
Scientific press 

Publishing the paper "Test Smells 
Learning by a Gamification Approach" at 
Gamify 2024 

Teachers/Trainers/Professors in software 
testing 

17/09/2024 

Presenting, about a 
Paper, in others event 

Presenting the accepted paper "Test 
Smells Learning by a Gamification 
Approach" at Gamify 2024 

Teachers/Trainers/Professors in software 
testing 

17/09/2024 

Releasing publication, 
about a Paper, in 
Scientific press 

Publishing the paper "Testing Robot 
Challenge: A Serious Game for Testing 
Learning" at Gamify 2024 

Teachers/Trainers/Professors in software 
testing 

17/09/2024 

Presenting, about a 
Paper, in others event 

Presenting the accepted paper "Testing 
Robot Challenge: A Serious Game for 
Testing Learning" at Gamify 2024 

Teachers/Trainers/Professors in software 
testing 

17/09/2024 

Presenting, about Project 
Info, in others event 

Presenting the ENACTEST Project to 
Computer Engineering Master Students 
and discussing the Capsule software 
design 

Students 05/12/2024 

Presenting, about Project 
Info, in others event 

Presenting the ENACTEST Project to 
Software Engineering Bachelor Students 
and  the Testing Robot Challenge Capsule 

Students 20/05/2025 

National Event 
Presenting the ENACTEST Project and the 
UNINA capsules in the National Event 
taken in Naples 

Teachers / Students / Practitioners 03/06/2025 
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Presenting, about Project 
Info, in others event 

Presenting the ENACTEST Project to 
Software Engineering Bachelor Students 
and exercising in writing coverage-based 
Junit test cases using the Testing Robot 
Challenge capsule 

Students 06/06/2025 

Presenting, about Project 
info, in others event 

Presenting the ENACTEST Project in a 
Keynote "Teaching Software Testing with 
Gamification in Naples" @ LEARNER 2025 
in Istanbul 

Teachers/Trainers/Professors in software 
testing 

17/06/2025 

Presenting, about Project 
info, in others event 

Presenting the ENACTEST Project in a Talk  
"A look into current trends in software 
testing education" @ the Doctoral 
Summer School TAROT 2025 in Naples 
https://tarot2025.dieti.unina.it/index.ph
p/the-school/program 

Teachers/Trainers/Professors in software 
testing 

30/06/2025 

Presenting, about Project 
info, in others event 

Presenting the ENACTEST Project in a Talk  
"Experiences in Teaching Software 
Testing By Gamification" @ the Doctoral 
Summer School TAROT 2025 in Naples 
https://tarot2025.dieti.unina.it/index.ph
p/the-school/program 

Teachers/Trainers/Professors in software 
testing 

01/07/2025 

APPENDIX 3 COMMUNICATION ACTIVITIES FROM  UNINA 

 

 

TYPE OF 
ACTIVITY 

DESCRIPTION TARGET GROUPS  DATE 

Posting online Post on Cesur´s website about project 
Other Networks/Associations/Authorities/Work 
Groups 

07/11/2022 

Posting online Post on Cesur´s LinkedIn about project 
Other Networks/Associations/Authorities/Work 
Groups 

14/11/2022 

Posting online Post on Cesur´s Twitter about project 
Other Networks/Associations/Authorities/Work 
Groups 

14/11/2022 

about News/Articles 
Writing an article for Enactest website 
"Software testing. Why is testing so 
important? " 

Other Networks/Associations/Authorities/Work 
Groups 

04/01/2023 

Posting online 
Post on Cesur´s LinkedIn about project 
meeting in Valencia 

Other Networks/Associations/Authorities/Work 
Groups 

17/02/2023 

about News/Articles 
Writing an article for Enactest website 
"Advancements in Software Testing Pave 
the Way for Enhanced Quality Assurance " 

Other Networks/Associations/Authorities/Work 
Groups 

17/05/2023 

Posting online 
Post on Cesur´s LinkedIn about project 
meeting in Belgium 

Other Networks/Associations/Authorities/Work 
Groups 

16/07/2023 

Posting online 
Post on Cesur´s Facebook about project 
meeting in Belgium 

Other Networks/Associations/Authorities/Work 
Groups 

16/07/2023 
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about News/Articles 
Writing an article for Enactest website "The 
"Box" Approach in Software Testing " 

Other Networks/Associations/Authorities/Work 
Groups 

04/10/2023 

Posting online 
Post on Cesur´s Facebook about project 
meeting in Naples, Italy 

Other Networks/Associations/Authorities/Work 
Groups 

25/02/2024 

Posting online 
Post on Cesur´s LinkedIn about project 
meeting in Naples, Italy 

Other Networks/Associations/Authorities/Work 
Groups 

25/02/2024 

about News/Articles 

Writing an article for Enactest website "The 
Growing Importance of 
Software Testing in Spanish 
Universities and Vocational Training" 

Other Networks/Associations/Authorities/Work 
Groups 

19/06/2024 

about News/Articles 

Writing an article for Enactest website "The 
progression of testing in contemporary 
programming & rising need for an array of 
test-specialists" 

Other Networks/Associations/Authorities/Work 
Groups 

23/10/2024 

about News/Articles 
Presenting the Enactest project and the 
capsules developed by CESUR 

Teachers/Trainers/Professors in software testing 14/01/2025 

about News/Articles Writing an article for the Enactest website 
"A Bridge to the Real World " 

Other Networks/Associations/Authorities/Work 
Groups 

28/02/2025 

about News/Articles 
Writing an article for Enactest website "A 
Quiet Helper in Good Software " 

Other Networks/Associations/Authorities/Work 
Groups 

09/07/2025 

Emailing 
Sending email to the stakeholder list to 
inform them about the project and the 
results 

VET Institutions in the field of software 
development and/or testing 

11/08/2025 

APPENDIX 4 DISSEMINATION ACTIVITIES FROM CESUR 

 

TYPE OF ACTIVITY DESCRIPTION TARGET GROUPS DATE 

Distributing face2face 
Attending ICSE23 and distributing 
brochures 

Other (please specify it in the "notes") 16/05/2023 

Distributing face2face 
Attending INFORUM23 and distributing 
brochures 

Universities and HEIs 09/08/2023 

Distributing face2face 
General co-chair of ICSE 24 and 
distributing brochures 

Universities and HEIs 17/04/2024 

Presenting DEI Open DAY event at FEUP  Other (please specify it in the "notes") 16/07/2024 

National Event 
Presenting the Enactest project and the 
capsules developed by UP (Frafol and 
Galflew) in more detail 

Teaches/students/practitioners 27/06/2025 

APPENDIX 5 DISSEMINATION ACTIVITIES FROM UPORTO 
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TYPE OF ACTIVITY DESCRIPTION TARGET GROUPS DATE 

Distributing face2face 
Attending ICSE23 and AST 2023 and 
distributing brochures and leaflets 

Other (please specify it in the "notes") 15-16/05/2023 

Posting online 
News: "ENACTEST @ AST 2024 and ITEQS 
2024" 

Other 
Networks/Associations/Authorities/Wo
rk Groups 

13/12/2023 

Presenting, of Project 
info, of Results, in others 
event 

Organization of LEARNER 2025 workshop 
Teachers/Trainers/Professors in 
software engineering 

17/06/2025 

Presenting, of Project 
info, of Results, in others 
event 

ICST 2024 conference 
Teachers/Trainers/Professors in 
software testing 

30/05/2024 

APPENDIX 6 DISSEMINATION ACTIVITIES FROM RISE 

 

TYPE OF ACTIVITY DESCRIPTION TARGET GROUPS DATE 

Presenting 
Presenting a paper at PoEM 2022 
conference 

Universities and HEIs 22/Nov/22 

Releasing publication 
Publishing paper in PoEM 2022 
proceedings 

Universities and HEIs 17/11/2022 

Presenting 
Presenting paper at CAiSE 2023 
conference 

Universities and HEIs 16/06/2023 

Releasing publication 
Presenting paper at EMMSAD 2023 
conference 

Universities and HEIs 31/05/2023 

Presenting 
Publishing paper at EMMSAD 2023 
conference 

Universities and HEIs 13/06/2023 

Releasing publication 
Publishing paper in EASE 2023 
proceedings 

Universities and HEIs 14/06/2023 

Presenting 
Presenting paper at LEARNER 2023 
workshop 

Universities and HEIs 16/06/2023 

Releasing publication 
Publishing paper at CAiSE 2023 
conference 

Universities and HEIs 16/06/2023 

news:%20%22ENACTEST%20@%20AST%202024%20and%20ITEQS%202024
news:%20%22ENACTEST%20@%20AST%202024%20and%20ITEQS%202024
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Presenting Presenting paper at ER 2023 forum Universities and HEIs 08/11/2023 

Releasing publication 
Publishing paper in ER 2023 forum 
proceedings 

Universities and HEIs 08/11/2023 

Presenting 
Presenting paper at PoEM 2023 
conference 

Universities and HEIs 29/11/2023 

Releasing publication 
Publishing paper at PoEM 2023 
conference 

Universities and HEIs 29/11/2023 

Releasing publication Publishing paper in SoSyM journal Universities and HEIs 22/01/2024 

Releasing publication Presenting paper at ICST conference Universities and HEIs 27/08/2024 

Releasing publication Publishing paper in ICST proceedings Universities and HEIs 30/05/2024 

Releasing publication 
Presenting paper at LEARNER 2024 
workshop 

Universities and HEIs 18/06/2024 

Releasing publication 
Publishing paper at LEARNER 2024 
workshop 

Universities and HEIs 21/06/2024 

Releasing publication 
Publishing paper in QUAMES 2024 
proceedings 

Universities and HEIs 26/Oct/24 

Releasing publication Presenting paper at QUAMES 2024 Universities and HEIs 28/10/2024 

Releasing publication Publishing paper at CSEET 2025 Universities and HEIs 30/04/2025 

Presenting Presenting paper at CSEET 2025 Universities and HEIs 30/04/2025 

National event National event 
IT business companies/ consultants/ 
HR associates 

13/06/2025 

APPENDIX 7 DISSEMINATION ACTIVITIES FROM KUL 
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TYPE OF ACTIVITY  

DESCRIPTION TARGET GROUPS DATE 

Posting online 
Writing an article for Enactest website 
"The Imperative Of Accessibility Testing: 
A Deep Dive Into WCAG " 

Other 
Networks/Associations/Authorities/Work 
Groups 

17/10/2023 

Posting online 
Post on CTG's LinkedIn page on the 
article "The Imperative Of Accessibility 
Testing: A Deep Dive Into WCAG" 

Other 
Networks/Associations/Authorities/Work 
Groups 

17/10/2023 

Posting online 

Writing an article for Enactest website 
"The Most Common Bias in Data Is 
Gender Bias — Here’s How to Prevent 
It" 

Other 
Networks/Associations/Authorities/Work 
Groups 

19/06/2023 

Posting online 
Writing an article for Enactest website 
"Quality Matters, Doesn’t It?" 

Other 
Networks/Associations/Authorities/Work 
Groups 

16/01/2023 

Posting online 
The Most Common Bias in Data Is 
Gender Bias — Here’s How to Prevent It 

Other 
Networks/Associations/Authorities/Work 
Groups 

01/06/2023 

Posting online Quality matters, doesn't it? 
Other 
Networks/Associations/Authorities/Work 
Groups 

18/10/2023 

Posting online An awkward truth on software quality 
Other 
Networks/Associations/Authorities/Work 
Groups 

03/07/2024 

Posting online 
The recommended approach to set up a 
test automation strategy 

Other 
Networks/Associations/Authorities/Work 
Groups 

06/11/2024 

Posting online 
Debunking some testing myths: a 
testing reality check 

Other 
Networks/Associations/Authorities/Work 
Groups 

12/03/2025 

National event Re:connect @ AE 
IT business companies/ consultants/ HR 
associates 

13/06/2025 

APPENDIX 8 DISSEMINATION ACTIVITIES FROM CTG  
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TYPE OF ACTIVITY DESCRIPTION TARGET GROUPS DATE 

Posting online 
Writing an article for the Enactest 
website 

Other 
Networks/Associations/Authorities/Work 
Groups 

09/01/2024 

Posting online Post on LinkedIn about the project 
Other 
Networks/Associations/Authorities/Work 
Groups 

10/01/2024 

Posting online Reference in expo:QA website 
Other 
Networks/Associations/Authorities/Work 
Groups 

01/04/2025 

Posting online 
Reposted on LinkedIn about the 
project 

Other 
Networks/Associations/Authorities/Work 
Groups 

18/07/2025 

Posting online Post on LinkedIn about the project 
Other 
Networks/Associations/Authorities/Work 
Groups 

05/08/2025 

APPENDIX 9 DISSEMINATION ACTIVITIES FROM NEXOQA 
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